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Graduate Transfer Courses TET4CERE (1858 17 BoE% 18 24))

International Business Management (3 credits)

Business Ethics (2 credits)

Financial Management (3 credits)

Organization Design and Management (3 credits)

Marketing Management (3 credits)

Supply Chain and Operations Management (3 credits)
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MBA Business Analytics Specialization

Business Policy (3 credits)

Managerial Economics (3 credits)

Introduction to Business Analytics (3 credits)

Data Mining (3 credits)

Business Analytics Using R (3 credits)

Data Visualization (3 credits)

Business Analytics Using Python (3 credits)-Alternate Course

Business Simulation (3 credits)-Alternate Course




Business Intelligence (3 credits)-Alternate Course

MBA Accounting Specialization

Business Policy (3 credits)

Accounting for Management (3 credits)

Auditing (3 credits)

International Accounting (3 credits)

Managerial Accounting (3 credits)

Financial Reporting and Research (3 credits)

Occupational Fraud & Abuse (3 credits)-Alternate Course

Accounting Ethics (3 credits)-Alternate Course

Accounting Communications (3 credits)-Alternate Course

Financial Reporting Fraud (3 credits)-Alternate Course

MBA Finance Specialization

Business Policy (3 credits)

Managerial Economics (3 credits)

Financial Institutions (3 credits)

Advanced Financial Management (3 credits)

Investment Analysis (3 credits)

Derivative Securities (3 credits)

Portfolio Theory (3 credits)-Alternate Course

MBA Marketing Specialization

Business Policy (3 credits)

Accounting for Management (3 credits)

Customer Relationship Management (3 credits)

Marketing Research (3 credits)

Promotion Management (3 credits)

Global Marketing (3 credits)

Sustainable Strategic Marketing (3 credits)-Alternate Course

MBA General

Business Policy (3 credits)

Accounting for Management (3 credits)

International Management (3 credits)

Global Marketing (3 credits)

Group Dynamics (3 credits)

Organization Power & Politics (3 credits)




